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1 EXECUTIVE SUMMARY

This learning documersummareesthe process, effects and impact of developing and implementing
edutainment strategiess part ofthe Wlarriaggb 2 / K A {{MNT®prdjett.[TRisfive-year
projecton ending child marriageasimplemented by the More thaBridesAlliance(MTBA)N

Niger, Mali, Malawi, Pakistan and Indéad funded by the Ministry of Foreign Affairs of the
Netherlands Oxfam Novib was involved in project implementation in Mali, Niger and Pakistan

lead the work with local partners developing, implementing and evaluating edutainment strategies.

Entertainmenteducation2 NJ W9 R dzis lagoshiveSnbtivadionaktrategy that uses the power of
drama and storytelling to convey messages to a widdienceand challenge social norms, attitudes
and behaviourln the MNCP project,dutainment strategies were expesd to contribute tocreating

an enabling environmerand, more specificallyto increased engagement and collective social action
against ¢ild marriage

A combinationof strategies

A combinationof edutainment strategies wadevelopedin eachcountry, including mobilecinema
screenings, interactive theatre and a radio drama seriess@here accompanied by additional
mobilizing strategies such asommunity conversations, sportsictivities poetry workshops,
competitions andallies with increased mobilization arounighportant days such athe Day of the
Girl Child and International W2 Y S yDEyaTo ensurethat the strategies refleatd the everyday
realities ofLJS 2 LJX S hés oftithidry &heproject results, the development and implementén
of edutainment strategies in eaatountrywent through the same proces$hs involvedco-creation
with local partners and stakeholderseflection and adaptatiorbased onthe results ofqualitative
midline surveysand finally evaluation othe S R dzii I A y' Y S y iinpait &ridefiecs A Fakis@in
the evaluationwas done through a randomized control triathilein Mali and Nigeit was based on
smallerqualitative surveys.

Reach, #ects and impact

Our edutainment work reachethousands of people in the three countriade reached4,924
people in Pakistan witB35mobile cinema screeniggand anotherl14,309people with our radio
messages. In Malive held 23 theatre sessions wigD0people per sessigrand 14 mobile cinema
screening, eachattended by 222 peoplen averageln Niger 72 interactive theatresessions were
organizedreaching 1330 people 62 mobilecinemascreeningreachedl1,433 peopleand55
youth-led radio broadcasts and 2&dio debates reactd 1,639 people.

Reach is importantas edutainment aims to broadly senziticommunitiesand as suchto start a
dialogueamongthem. Therefore when we presenthe results we also presenthe extert to which

the strategy has increased dialogue in the communiti@sly the results of the studies in Pakistan
have sufficient scientific validity to allow us to attribute findings with absolute certainty to the
LINE 2 S O Qent aBtifdtum] poaitiverresultsn Pakistarare therefore referred to asifnpactQ
while positive resulten Mali and Niger are described #fectQ

In Pakistan 54% of the boys and 56% of the girls surveyed in 20P9 discussed thedutainment
intervention with a parentThis is a net improvement compared to thedline numberg(14% and
11%respectively)

In Mali, nearly all (96%) of the peer educators interviewed in 2020 stated that intergenerational
debatestake placewithin their communitiesThe sameassertionwas maddn the focus groupswith



an emphasis on thedutainment intervention as a triggerThis suggsts that more and more
communication is taking place between the generatiavithin the communityas a result of the
project@ activitieson early marriage

In Niger, in 2020the vast majority of youth (87%g¢ported havinghad discussions about sexuality.
This was more common amon@ys at 95% compared to 80% of girls. These discussions generally
took place during informal chat#4ost of the youth (75%})eported that they hal never discussed
sexualitywith a parent. The fewho had done ssaidthat this happenedn an informal chatFewer
than half the youth (44%) said thegldressedhe topic of sexualityat schooj here girls (51%) were
more likely to havéoroached the subject than boy$38%).

In Pakistan from the 2020 surveyve also can sea clear impact of the projedn terms ofgirlsand

boysbeing able todelaya suggestednarriage 65> 2 F | R2f Sa0Syda ¢K2 LI NIAO
edutainmentactivities reported that a boy is able to delay a suggested marriagiée 48%believed

this to be possibléor girls Both percentages are significantly higher themongadolescents who did

not participate in the projectOf mothers who participated ili KS LINRP 2SO0iG Qa SRdzil Ay
75%reported that a boy is able to delay a suggested marridggin, thiss significantly higher than

for mothers who did not participate in the proje(®7%)

In Pakistan the edutainmentactivitiesalsohada clear impact omttitudesto girla €éducation.They
had a significant positive effect on what mothers and fathege ashe best age for girls to leave
schoo| at 14.27 yearsaccording to mothersvho had not taken part in project activitigsomparedto
15.15 yearsamong mothers who hadbarticipated and 14.89years comparedto 15.56 years
according tonon-participant and participanfathers respectively The edutainment strategiealso
had a significant positive effect on what mothers and fattsesagshe best age for girls to get married
(18.26yearsaccording to mothersvho had not taken part in project activitipsomparedto 18.78
yearsfor those who hadarticipated and 18.23yearscomparedto 18.53years according tonon-
participant and péticipant fathers respectively. Finallythe edutainment activitiehad a significant
positive effect on what mothersee aghe best age for boys to get married (20 y&rs among non
participant motherscomparedto 21.49yearsamong participant mothenps



2 INTRODUCTION

2.1 LEARNING ABOUT THE ROLE OF EDUTAINMENT IN THE
MNCP PROJECT

This learning documerstummarkesthe process, effects and impact of developing and implementing
edutainment strategies in théMarriage b 2/ K A fQ@RINGP)projéct. Fhe aim of the five
yearprojectwas to reduce child marriage and its adverse effects on young women and girlsain Indi
Pakistan, Malawi, Niger and Mali. The project was implemented by the More than Brides Alliance
(MTBA) initiated in 2015 by Save the Children Netherlands (lead), Oxfam NRiwihyiand
Population Coungiin partnership with the Ministry of Foreign Affsof the Netherlands

Oxfam Novib and partnerswere involved in project implementation anthe co-creaton of
Wdutainmentxtrategies in three countriedlali, Niger and Pakistan. Edutainmésian abbreviation

of entertainment education and uses the power of storytelling and drama to challenge existing norms
and attitudes andto change behaviar on multiple complex issues.

To measure and understand the effects and impact of the edutainment strategies inNEEMoject,
variousmethods were usedIn all three countries, a midline survey was carried out in 2018; this
reached 72 respondents in Mali, 70 in Niger and 115 in Pakistan. In Mali and Niger, an endline survey
was carried out in 2020, reaching 24 andr84pondents, respectively. In Pakistan, the edutainment
activities began later and were evaluated lgtes part of a muckargerstudy. a randomized control

trial (RCT) was conducted in 2019 (baseline data collection) and 2020 (edatbneollection), with a

total sample size of 5,148 respondents.

Due to the size and nature of the studies)ly the results of the RCT in Pakistan have sufficient
scientific validity tallow us to attribute findingsvith absolute certainty to the prejct® edutainment
activities. Positive resultsn Pakistanare thereforereferred to in terms ofthe UnpaciQof the
edutainment activities whereas positive results froitine midine and endline surveys in Mali and
Niger are refered to as®ffectddMore detail about the study samplesand a breakdown of results
by country and topic, is provided in section 5.

Please note that this document does not aim to present all ostih@eyresults in a scientific manner.
It is intended for an audience wiwaish to learn more about implementing edutainment as one of the

strategies of a comprehensiygogramme It therefore describes the processf creating,
implementing and adapting the MNCP edutainment activiéiesnuch as it describes the results.

2.2 THE ‘MARRIAGE,NO CHI L D’ SPRPIERT
The main objective of the Marriaghlo Chil® Play (MNCP) project was to:

Enable young people especially girlg to decide if and when to marry, and to pursue their sexual and
reproductive health and rightt€SRHR) asupportiveenvironment

To make this happethe project wanted tcensurethat girls can make informed decisions about their
SRHRandhave acces® viable alternativeso child marriagen an enabling environment.



The expected results of the project were as follows:

1. 1.2million adolescents are better informed about SRHR, inclutieg@dverse effects of child

marriage and empowered to voice their needs and rights

Increased access to formal education for girls at risk of and affected by child marriage

3. Increased access to economic opportunities for girls at risk of and affected by child marriage,

and their families

Increased access to child protection systems for girls at risk of and affected by child marriage

Increased utilization of SRHR services that are responsive to the needs of young people,

particulaty girls at risk of and affected by child marriage

6. Increased engagement and collective social action against child marriage and in support of
adolescent SRHR

7. A supportive rightsbased legal and policy environment against child marriage

N

ok

Edutainment strategies were exped to contribute in particular to creating an enabling
environmentand, specificallyrelatedto result6, to increased engagement and collective social action
against child marriage

2.3 WHAT IS EDUTAINMENT?

Edutainmentis an abbreviationf entertainmenteducation. Edutainmengéngages audiences through

the power of attractive, persuasive media, popular culture and arts, and combines this witfe-on
ground and virtual community mobilization. Edutainment can provoke changes in attitudes, beliefs
and behaviour on complex and mdldiyered themessuch asralues and norms around gender, social
roles, sexuality, genddrased violence and child marriagedugainmentcan take multiple forms,
ranging from television and radio soap sertesmobile phone messaging, street theatamd talk
shows or a combinatiorof these

Over the past decadeDxfam Novib has supporteedutainment expert organizationgvested in
linking and learning oredutainment in different countriesand developed and implemented
edutainment strategies togetheritin local partnersEdutainment strategies at Oxfam are always part
of a larger influencing strategy that includes lobigand advocacy work as well as other interventions
to shift norms and attitudes at individual and community level. Aland of equal importance,
edutainment strategies are always combined with facilitated dialogaggonversations with people
are key to understaridg thdr realitiesas well aghe obstaclego and opportunities for changm the
context

2.3.1 EDUTAINMENT THEORY

Edutainment has no fixed gold standard. Thésghowever a combination of communication
andbehaviourchange theories that have proven effective over the past decades when developing and
implementing edutainment strategie¥heMexican theorist, writer and producer Miguel Sabido was
the first to use existing communication abedhaviourchange theories t@analysea Peruvian
television series SimplementéMaria. The series was a nationwide hih the 1960s and had
substantially increased literacy rates among the entire populat®abidoused hisanalysis of the
series and a@&ombination of theories to prodwa range of soap series in his home coumryhe
1970s These soaps were very effective in getting messageoss and changing attitudes, norms

andbehaviourlr N2 dzy R (2LJA 0a &adzOK & FlLYAf@& LXIFyyAy3ds 3Sy



with s)OA | £ 06 Sy SSHERIAA | 2 MIYikd/b@i&fNAhd AMtBough the media sector has
completely changed since then, asas engagement with audiencethe main elements of this
combination of theories are still relevant and wermployedin the MNCP project. These as®cial
learning, positive motivation and realism.

Sociallearningli K S priiddses that nevbehaviourscan be acquired by observing and imitating
others.In addition to the observation dfehaviour, learning also occurs through the observation of
rewards and punishments¢ a process known asWicarious reinforceme® When a
particularbehaviouris rewarded regularly, it will most likely persist; conversely, if a
particularbehaviouris constantly punished, it will most liketgase

If we create an edutainment product oime basis of social learning theory, wieerefore include
characters who serve as role modelgositive and negative who are facing positive or negative
consequences of their attitudes amehaviour For example, a character wimoarries off a
daughterearly is confronted withthe negative consequences of this decisiwhen the daughter
diesduring complications of pregnancy or delivery.

LRSIffe (G4KS ad2NE I f azhomgod fdeR Segative to positg aftduses 2 NB Q
andbehavioursand has to overcome realistic obstacleshe processFor examplein a story orchild

marriage a girl who is about to be married would go against the existing normithata A NX OF y Qi 6
the topic ofchildmarriagewith her parents. Or a fdter or mother wouldlisregardwhat others in the

community might think or say about them if they ddmarry off their daughter at what isvidely seen

asi KS Wy 2NXIFEQ 38 2F wmco

In addition toincludingthesekey ingredientsn ourstories andheir characterswe also wanted make
sure that the messaging in our campaigns and satiabilizationwere based onpositive
motivation, asthishas proven to be more effectitban a negative approaciso, for exampleinstead
of saying in a campaign or rally gu should stop marrying your children at an early &geis more
motivating to say & aake sure your daughter is able finish hereducation as it will increase her
chancef livinga healthier life and eaingan income¢

Realismis the third key element ofdutainment strategiesthesecan only be effective when they
reflect the everydayeality and contextof people? lives. Therefore, they need to be constructed by
these peopleor by a creative teamvorkingtogether withthem, or based on the reflections they
share in a survey or study.

1 Entertainment-Education and Social Change -History, Research and Practice, Arvind Singhal,
Michael J Cody, Everett Rogers, Miguel Sabido, Lawrence Erlbaum Associates publishers, 2004
London


https://en.wikipedia.org/wiki/Social_learning_theory#cite_note-:1-1

3 EDUTAINMENT STRATEGIES IN THE

MNCP PROJECT

3.1 STRATEGIES AND REACH, PER COUNTRY

Throughout the projecteach of thethree countriesused a different combination of edutainment
formatsp ! ff 2F 2dzNJ LI NIYySNAR KIR &a2dzyR SEWSaNA Sy OS
forumQn Mali and Niger. These theatre plays faua solid base for our edutainment wolle also

wanted toinnovate by collaborating witbthersor developng alternative edutainment formatsihe
projecttherefore combined these interventions with gameshows, spatsivities poetry workshops
andphoto exhibitions with increasedmobilization around important days such as The Day of @

Child or International Wome® Day. In Mali we were also able to partner withthe
edutainmentorganization RAES and broadcatt/ Q $a&i\i¢ radio series.

At the start of theCovid19 pandemic wénadto adapt all of oulactivities including the edutainment
work.

Belowis an overview of the edutainment interventioms each of the three countrieshe additional
campaigning andhobilization activities the numbers ofpeople reachedwhen we were able to
monitor this)and how we adapted tthe Covid19restrictions.

3.1.1 PAKISTAN

In Pakistanour edutainment activities were led liie NGOdndus
Resource Centre IRG, BaahnBeli andBedarj andorganizedin
close collaboration with established child protection committees
and Gender Action Learning System GAL¥
championsWeorganzed 235 nobile cinema screenings and
reached a total of £24 peopleof whom 2,373were men and boys
and 2551werewomen and girlsThe mobilecinemasessions were
eachfollowed by a facilitated discussion with the audience and a
session around the topic ajender, held within a month of the
mobile screening. In addition, campaigning
andmobilization activities took place in communitieswith

Ol Y LJspikeg{intdHsive activitypround important days such as

. the Day of the Girl Child and International WorGeDay.

When the Covid19 pandemic hit, werganized door-to-door and
rickshaw campaign3hese reached entire communities with
Photo 1: Signs for the door-to- messages on child marriage kalso onthe impacs of Covid19,
door campaign. Photo credit: including awarenesgisingon domesticviolence and hygiene
Raffat Shuja . .

measuresto prevent the spread of the diseadeadio messages

2 Gender Action Learning System (GALS) is a community- led empowerment methodology based on underlying
principles of social and gender justice, inclusion and mutual respect. In particular, it promotes women'’s rights.



strengthened these campaigns and were aired in the distridt Larkana an&hikapur (Sindh)
reachingl14,309 listeners in total.

One of theparticipantsin Punjab

shared thathe comesfrom a very

strong tribal family where therés

y2 02y O0OSLIi 27F; IANI &
however, after watching the

mobile cinema, hesaid he now

understands the role that

education plays in everyday life

Photo 2: Mobile cinema screening, Punjab. Photo credit: Raffat
Shuja

Photo 3: Rickshaw campaign with messages on ending child marriage. Photo credit: Raffat Shujas

3.1.2 MALI

In Mali, edutainment session®ok placen fivedistrictsorsoOl £ £ SR WOSNOf SaQ 2F (GKS
were organized by the Malian alliancewhich wascomprised othe NGOs WALE, FAWE aa@&ORO,

each contributng theirrespectiveexpertise. Theedutainment sessionsvere of a very different

characterto thosein Pakistanas they were held in public spaces and attracted large crowds.tAéso,

sessions wereun by the youth peer educators traineds part ofthe MNCP projectwhereas in

Pakistan they were run by project staff.

We organized 23 youthled interactive theatre sessienwhich reached400 people per sessioon
average 165 girls and 130 boyand 93 women and 73 mefome of the sessions wepart of school
theatre competitionswith an award ceremony for the best pldp additionto the theatre sessions



the MNCP projecvrganized 14 mobile cinema screenisgwhich were attendedoy 222 people per
sessionon averagel00 girls, 64 boys, 36 wten and 22 men.

Photo 4 Mobile cinemascreening Mali, 2018 Photocredit: Karim Kemeni

In addition,22 photo exhibitionsvere held in each of théve project areas The phota featured role
models from the communitieg younger and older peoplevho each in their own way contribute to
a more gendejust society by setting an example or working on education, safegypvernanceThe
exhibitions were visited b$,645 girls and 213 boysand 2,063 women and ;062men.

Immediately before the pandemi©xfam in Maliand the projectpartners established a partnership
with RAE$0 broadcasits/ Q $a&/ié!radio serieon variousFM stations in the communities of Bla,
San and Ségo®roduced in French and lacallanguages (Bambara, Hausa, Wolof), the drésran
adaptation of a television seri@s the same name. Q $4ié! immerses listeners in the universe of
RatangaHealth Gentre, where the evolution of the characters over theurse of the seriepromotes
awareness on issues related to sexuality, materaitglgenderbased violence.



Photo 5 Radiolisteninggroup tuning into/ QS & (i Photo credi: $ddsin®iarra

To further engage young people and their communities during the broaslchst Q &aadvie! we
organized30 Ystening groupSinvolving150 girls and 150 boys {iand outof-school peeeducators

and members of girfyroups) and women and men members of the different grassroots structures.
We made sure the listening groups wefgovidsafe respectingsocial distanéng and hygiene
measures. In this wayhey provideda safe spac#or peoge to discuss and engage dine different
topicsraisedby the series.

We also organizedradio debates connected to thearious episodes, engaging young people
especially girlson theissuesraisedand onCovid19. We provided mobile phones arg@lMcards to
ensurethat girls, boys and their communities could conneath each other ask questions and raise
their voices on their own issuedn this waythe/ Q $ad/ié!seriesenabled us taontinue the MNCP
projed activitiesdespite the Covid restrictionsyhile alsoraising awareness @ovid19 andrelated
healthand hygienaneasuredo prevent its spread

3.1.3 NIGER

In Niger as in Malijnteractive youthled theatre was the main edutainment stratedgveloped and
implementedby the MNCP projeciThe edutainment strategies were led twe NGG SOSnd
FEVVFwith the support of Oxfam Niger. Once tlgeuth actorshad beerrecruited and their
capacities strengthenedhey helped to develogcripts arouncchild marriage, education, HIV and
RHROverall,72 theatre sessions were hejdeaching a total audience of Y80 people 9,432 girls
and womenand 9998 boys and men.



S = - e e

Photo 6: Youth-led theatre seionger. Photo credit: Grace Saul

In addition to the theatre sessions, 62 mobitgnemascreening were held, mainlyon the topic of
child marriage and education, followed by a facilitated dialogue. With these sesgienrsached a
total of 1,433 people 635 girls and womerand 797 boys anthen.

We also collaborated with community radio stations ardanized 55 youthled radio broadcasts and
25 debatesin total reaching 592 women and girsnd 1047 boys and men.

WhenCovid19 and security restrictionprevented projecimobilizersfrom working directly withthe
communities we distributed mobile phonesamongthe youth leaderswho aced as a focal point for
communicationin their communities We continued our edutainment work on child marriage and
education bydeveloping short videqgswhich also included information orCovid19 andrelated
hygiene measures. The videos were circulated through WhatsApp with the youth |lpatterthen
shared them witha wider group of young people. In tot#his reached3,150 gitsand4,872 boysand
374 women and 126 men.



4 THE EDUTAINMENT CYCLE: CO-

CREATION, REFLECTION AND ADAPTION

In each of the three countrieshé development and implementation of edutainment strategies went
through more or less the sanpghases of careation, reflection and adaptatiohe ©-creation and
adaptation phases were kickeaff with in-country workshop$ieldwith local partners andvhenever
possible other key stakeholders such as youth representataedreligious and commuity leaders.

4.1 CO-CREATION PHASE

This first phasef the cycleis cocreating an effective edutainment strategy based on the available
budget, opportunities and expertise in country.

During the first edutainment workshop with local partneas afirst step we would look ahe theory
behind edutainment strategiesind considerwhat the process of development and implementation
would look like.

We wouldthen worktogether to analyseexisting or newly developed researdb define the root
causes bchild marriage and the opportunities for chanigethe context Thiswasto ensurethat the
storieswe developed werdased orthe actual obstaclepeople facedsuch as norms and attitudes
around gender and sexualjsather thanonly relaingto the Wymptom(df child marriage. In athree
countiesSEAAGAY 3 @I fdz§S& I NRdzyR IANI AaQ aSEdandits (e
related reputatioral damage for the familg, emerged asmportant drivers. In the case of Pakistan,
girllimited mobilitywas discussed as anea/opportunity for changein addition to3 A Hducation.

In Mali andNiger, the focus was also oA A Ndludafibn ensuringthat girls can access education
beyond the age of 1Zandkeepinggirls in school.

The next stepinvolveddeveloping a draft influencing strategyn the basis of the key obstacles
identified. During this processt becomes clear which key stakeholders will be targatedughthe
edutainment strategies anthe relatedmobilizationand/or campaigningtrategies.

With the key obstacles and key stakeholders in mkay, messagewere then developed for these
different stakeholders. Some of these key messages would form the basistb&#tee scripts, while

others woud be used in the campaigning or mobilization strategis. activity planwas then

formulated, specificallylinking the edutainment strategies anthe associatedmobilization and
campaigning worl_ocal partnersvould worktogether with the (youth) theatre group® develop

scriptsbasedon the key messages.

The cecreation phasealsoinvolved visits to or learning fronexperiencecedutainment practitioners
In the case oNiger,for example, a visit télternatives Espees Citoya (AEGWwhich hasa track record
in working on edutainment on the topic of child marriag&arted the capacitystrengthering
trajectoryof local partners and selected youth.



Formative research in Pakistan and the development of edutainment strate 26 8

As explainedabove our edutainment strategiesvere based on existingpr newly developed
research. In Pakistamve had the opportunity taundertakenew research as part aghe MNCP
learning agendawith a focus on social norms. During the first two years of the project, we so
to understand the process of decisiomaking around marriage practices. In a qualitati
formative research, girls, boys and parents was&ed to respond to fictional storiedignette<p
about a girl who got married at a young age. In an open conversation, they refmctemv they
thought community members would respond, and what was typically happening in commur
Through their reponsesto the fictional stories, wegainedfirst-hand insights into the norms a
play in communities, whilensuringa safe environment for research participafiy not requiring
them to reflect on realife scenarios)Moreover, we obtainedital insights into which individuals
were the key playes in setting the norns (eferencelLJS 2 ). Jan8 Rhich positive or negative
sanctionswere used to keemorms in placefér examplegossifng about orshunring someone
for ignofing anorm, or increasing yowwn status by following a norm).

The formative research, combined with the largmale quantitativgoroject baseline
survey highlighted thedistinct norms at play around marriage decisimaking processes ani
how they influence actual behaviour. Togethetiwiocal partner orgamations we reflected on
the findings what was surprisingbout them andwhat they meant for project implementation,
specificallyin terms ofthe edutainment strategies.

One example of how the findings influenced the developmenttlod edutainment strategies
relates tothe role of mothers in marriage decisianaking. The projecinitially assumed that
fathersmakethe final decisioron marriageand steer the full process leading up to the decisit
However, the formative researdhighlightedthe role of mothers, wha often behind the scenes
¢ played a key role in brokering relations between families and setting up an engagement. A
it was clear thamothers could play a strong role in influencing the agierhich their daughtes
get married. The edutainment scripts wetherefore adapted toallow a bigger rolefor the
mother, and the storesincluded ways for mothers to influence the marriage decis@inasically,
by delaying the marriage. The idea was that this would inspio¢hers in communities to act or
this and start using their influence.

4.2 REFLECTION AND ADAPTATION PHASE

The reflection and adaptation phasecurredroughlyhalfwaythroughthe project in Mali and Niger

it beganin 2018 after partners andyoung peoplehad already developed and implemented many
theatre sessions and othenobilization activities. In Pakistarhis phaseook placeatthe end of 2018
whenpartnerswere still starting up the mobile cinema screening sessions. In each of theiesuwe
carried outmidline surveysfollowed by a workshopo analy® the results.

Throughthe midline surveys, the project teams aimed to find out whether edutainment participants
were discussing th®pics of the edutainmeninterventionwith others and whether girls and boys
were claiming their rights as a result of the intervention. Through this data collection and reflection
midway through the projegithe project teams aimed tlearn from what was working or not working

¢ andadapt their strategyaccordinglyto maximizeli KS LINR 2S00 Qa A Y LI O



4.2.1 MIDLINE SURVEY AND ADAPTATION

Themidline survegreached the following numbers of respondents:
1 Mali: 72 respondents (18 girls, 18 boys, 18 parents, and 18 ottearshers, elected officials,
village chiefs, etc.)
91 Niger: 70 respondents (17 girls, 23 boys, 13 parents, 2 teachesigibuspeople/leaders,
and 8 representatives of local authorities)
1 Pakistan: 115 respondents (60 women/girls andvin/boys).

This suksection is concerned with process rather than results; as such, it desc¢hbdsp-line
findings and how the projedeamsadaptedthe edutainment activitiesn responseo these More
detailed results by country and project topiegrovided in section 5.

The first question the project teams looked at was how many girls/boys discussed child marriage,
which was a topic of the edutainment intervention, with friends. The results were very positive in Mali,
mostly positive in Nigetut relatively low in Pakistafwhere the edutainment activities were only
starting to get underway)

The second question looked at how many girls/boys discussed child marriage with a parent, a
schoolteacher and/or several peopla allcountries, the numbers were low to very low.

Giventhese low numbers (especially for girls and boys discussing child marriage with parents), the
project teamsn Mali and Nigeconvened in March and October 2018 respectiv@ycarry out an

analysisof the actorsand identify new strategies. For Matiampaigningand mobilizingactivities

around International Wome® Daywere adapted to promoteintergenerational dialoguewith

messages likéParents, listen to your childrehin Niger the sessionmesuted in the development of

an action plan whicincludedi KS & LISOAFTAO 202SOGABS 2F aYl{{Ay3a |
interactive dialogue with thie 3 A NJh &ddition,a NS O2 YYSYRIGA2y 461 & T2 N)Yd
awareness (through forurtheatre as well as film projections) with homogeneous audiences (single

women, youth or men) in order teeduceinhibitionsand encourag& | O K 2.3k ANS MIDA LI G A 2 Y D¢

In Pakistantogether with the partnerswe evaluatedhe mobilecinemascreening. Organizing these
sessions was logistically challenging, especially when confronted with elegtricitiemsor when
communities were unexpectedly involved in more pressing activities. We also reflectednonunity

Y S Y 6 Stéelback on the session®espite the challengesaudiences appreciatethe mobile
screening sessions as an innovative and entertaining way to engage on the topic of child marriage. The
fact that the screeninggook placeindoors ensured a private and safe spaitg people especidy

women and girlsto more openly discuss the topics portrayed in the video. We also evaluated the
quality of the productsand concluded thain one of the videos théemale actorplaying the child

bride was too oldand therefore not convincing



S PROJECT EFFECTS AND IMPACT

At the end of the MNCP project, we conducted studies in all three countriassiess the effects and
impact of the edutainment activitiednh Mali and Niger, an endlingurvey was carried out in 2020
with sample sizes as follows

1 Mali: 24 respondents (12 women and 12 men, all peer educators)

1 Niger: 81 respondents (39 women and 42 men)

In Pakistan, a randomized controlled trial (RCT) was conducted in 2019 (bas#diel@#sction) and
2020(endline data collection). The total sample included 5,148 respondents from 1,716 households
in 177 villages of Sindh and Punjaiovinces 832 boys, 822 girls and 1,632 male and 1,656 female
adults were interviewed.

As explainedh the introduction, mly the results of the RCT in Pakistan have sufficient scientific validity

G2 tff2¢ dza (G2 FOGOGNROdziS FAYRAY3IA oAGK | 0azfdzis
resultsfrom Pakistarare therefore referred to in terms of thdnpactbf the edutainment activities

whereas positive results from the midline and endline surveys in Mali and Niger are referred to as
wifectsONeverthelessg S 6 St A S @ Sin NaK &hd Nigeareisto@yliniicators of the changes

GKS LINRP2SOiQa SRdziFAyYSyid | OGABAGASEA KI @S 0 NERdAF

Thestudiesin Mali and Niger specifically assedshe effects ofedutainment through a survey that
assessed both our Gender Action LéagnSystem(GALSWwork as well as the peer educatwork.
Peer educatorsmostly used edutainment tenobilize communities It becameclear from the surveys
that edutainment especially theatreis very popular andvas considered to havecontributed
substantially to the sens#ation of the community at large.

The overall impacts and effects¥ G KS ab/ t LINE 2 S O lakesuntirided beloy YSy (|
(section 5.1) and a more detailed breakdown of restdtseachcountry, includingnidline results, is
provided in section 5.2.

5.1 OVERALL EFFECTS AND IMPACT

1 In Pakistan, 54% of boys and 56% of girls pdmticipated in the RCifi 20192020said they had
discussed thedutainmentintervention with a parentThis is a neimprovement compared to
the midline numbers.

1 InMali, nearly all (96%) of the peer educators interviewed in 2020 stated that intergenerational
debatestake placewithin their communitiesThe sameassertion was madi the focus groups
with an emphasis o the project intervention as a triggeflhissuggess that more and more
communication is taking place between the generatianthin the communityas a result of the
project@ activitieson early marriage. Indeed, it through communication thatttitudes can be
changedandpeoplecan advocate for theliminationof early marriage.

1 In Niger, the vast majority of youth (87%a)erviewedin 2020reported havinghad discussions
about sexualityThis was more common amon@ys (95% than girls 80%). These discussions
generallytook place during informal chatsuch as discussions over tea or during the awareness
sessionsAlarge proportion of the youth (75%hidthat they had never discussesgxualitywith
a parent. The fewwho had discused the aubject with their parents did so in an informal
chat. Fewer than half the youth (44%) said they addrésstopic of sexuality at schqdiere,girls



weremore likely tohavebroachedthis subject than boy&1% versus 38p4Girls were most likely
to havediscusged the subjecwith their (always femalehome economicseacher.

5.2 EFFECTS AND IMPACT PER COUNTRY, PER TOPIC

Through the edutainment interventions in Mali, Niger and Pakistan, the MNCP project &med
cataly® a change process in three pless In the first phase (stdections. below), the people who
participated in the edutainment activity were expected to discuss the topic(s) of the actiithy
others In the second phase (stgections ii.below), boys and girls were expected $peak up to
influence the decision about their marriage and claim their rights by saying no to an arranged
marriage Parents were expected to findatcceptable that children speak up about their rigt#ed
alsoto agreeto adelayedmarriage orideally, to be sensitzed not to arrange an early marriage in the
first place.

5.2.1 MALI

i. Discussing the topics of the edutainment intervention

In Mali, 89% of the girls and 78% of the boys surveyed in 2018 indicated that they had discussed the
topic of child marriage with friendsl7% of the girls and 28% of the boys indicated that they had
discussed the topic of child marriage with parentshile 11% of the girls and 22% of the bdyasd
discussed it with teachers.

ii. Speakingip andclaiming rights

In Mali,56%o0f the girls and50%of the boys surveyed in 2018 indicated that girls/boys are allowed to
say no to an arranged marriage’ % of thegparents andr2%of the others(teachers, elected officials,
village chiefs, etgindicated the same25% ofthe peer educators interviewed in 2020 reported that
parents agred with delayedmarriage.According to2 Y S 2 F AfierkoSr¥awaredessaising on

early marriage, some parents say they are not going to agree to marry their children before they reach
maturity.€

5.2.2 NIGER

i. Discussing the topics of the edutainment intervention

In Niger, 65% of the girls and 39% of the boys surveyed in 2018 indicated that they had discussed the
topic of child marriage with friend€% of the girls but none dhe 23 boys indicated that they had
discussed child marriage with parents. None of the girls and 4% of the boys had discussed it with a
teacher, 18% of the girls and 43% of the b@ad theyhad discussed it with several people

ii. Speaking upndclaimingrights

In Niger, 24% of the girls, 30% of the boys, 23% of the parents, 298tigidus leaders50% of
teachers, and 25% of tHecalauthority representativesurveyed in 2018 indicated that girls/boys are
allowed to say no to an arranged marriage. Some of these respondentdgded additional
information, as follows

Girls/boyscanhave their say in the marriage;

They can refuse;

ItQ their right to be condted;

Islam requires the consent of spouses;

Girls must be consulted, not forcéd marry;,

D A Njpirdos are always sought.

=4 =4 =8 =8 -8 -9



12% of the girls13% of the boys]5% of the parents]d: 2 F NBaLR YRSy dGa ljdzZ £t A FAS

50% of the teachers, ant3% of the authorities who were surveyed in 2Gt8icated that girls/boys
arenot allowed to say no to an arranged marriage. S@ravidedadditional infamation, as
follows:

Theyare nd allowedto say ng but theymayrefuse;

They must respect the parents, but the parents must ask their opinion;

Boyscan (say no tarrangedmarriage) girlscamot, but all must be consulted;

No (they cannot say no)ubthey must beconsulted;

We inform themof the decision we have made

Sometimes they can oppogthe marriage)especially when the girl is older;

When it(the marriage) isn the same familyit® hard to say no. The boy accepist he can
remarrylater with a girlof his choice.

= =4 =4 =8 =8 -8 =9

5.2.3 PAKISTAN

i. Discussing the topics of the edutainment intervention

In Pakistan, 34% of female respondents and 23% of male respondents suiwve3@iBsaid they
talked about child marriage with a frienti1% of female respondents and 14% of male respondents
talked about child marriage with parent83% of female respondents and 9% of male respondents
talked about it with an educatgand 4%of femalerespondentsand 2%of male respondentsaid they
talkedabout itwith others.

ii. Speaking upndclaiming rights

InPakistan,5: 2 F | R2f SaO0Syida 6K2 LI NIHAOALI GSR Ay (KS
surveyed in 2012020 reported that a boy isllowedto delay a suggested marriagevhile 486
reported that this is the case for gir{able 1) Both percentages are significantly higlemnong

project participantsthan for adolescents who did not participate in the proj€¢s7¥%of whom said

boys can delay mange and 3% of whan said this is the case for gixlsr5% of mothers who

L.

LI NLAOALI SR Ay GKS LINR2SO0Qa SRdzZilFAyYSyd | OlA@.

marriage. This is also significantly higher than for mothers who did not participate in the 63&6}

In terms of agreeing thagirls can delay a suggested marriagieere is no significantlifference
between mothers who participated in the proje(3%)and those who did no(47%) For fathers,
there is no significant difference betweasroject paticipants/nonparticipantsin terms of their
attitudes towards boys and girls delaying a suggested marriage. Around @iéthqfarticipant and
non-participant fathers said that boys can delay a suggested marriagjle 51%of fathers who
participatedin the projectand 44% of noparticipant fathers saidhat girls can delay a suggested
marriage.

Table 1 Pakistan survey respondents (2019-20) reporting that boys/girls can delay a suggested marriage

Treatment p-value |Control Treatment

64.80% 0.026 [39.25% 48.42%

60.75% 61.25% 0.823 [44.1% 50.75%

67.34% 75.0% 0.032 147.03% 53.26%

wO2y i NP fre3podsesioftievcyhdparigol graup, i.e. people not involved in the MNCP edutainment
AGAGASED ¢KS WiNBI ofvbgyedpartiGpaitsdzyy &3 aK2¢ NBalLRyasSa
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20192020,34%reported that a boy is able to refuse a suggested marnalgide 38% said this is the

case for girl§Table 2)While the numbers areelativelylow overall, itis interesting thatmore

respondents considered ftossible for girls than boy®nly the former percentagé.e on boys)

is significantly higheamong project participantthan for adolescents who did not participate. For
mothers, there 1o significant difference betweegparticipants and nosparticipantsin terms of

their attitudes towards boys and girls refusing a suggested marrg&igéof participating and 55%f
non-participatingmotherssaidboys can refuse a suggested marriage, and dparticipating and

36% of norparticipating mothersaidgirls can refuse a suggested marriageound45% of fathers

K2 LI NGAOALI GSR Ay (KS LINR2SO0Qa Skefdzsaa AyYSyl
suggested marriagehis is significantly higher than for fathers who did not participate in the project
(35%) In termsof fatherswho saidthat girls can refuse a suggested marrigtipere is no significant
differencebetween fathers who particgited in the projec(29%)and those who did not24%)

Table 2 Pakistan survey respondents (2019-20) reporting that boys/girls can refuse a suggested marriage

Control Treatment p- Control Treatment
value

27.55% 33.72% 0.081 |81.72%  [37.65%
35.48% 44.64% 0.023 [23.73%  [28.92%

55.28% 61.11% 0.156 |36.22%  41.62%

The edutainment intervention had a significant positive effect on what mothers and fatkeraghe

best age for girls to leave school (14y&farsaccording to mothery 2 G LJ- NI A OA LI G Ay 3
edutainment activitiecomparedto 15.15 yearacording to participating mothersand 14.8%ears
according to norparticipant fatherscomparedto 15.56yearsaccording tgarticipant fathers). It also

had a significant positive effect on what mothers and fattsees aghe best age for girls to get maed
(18.26yearsaccording to mothersot involved in project activitiescomparedto 18.78 years in the
participantgroup;, and 18.23yearsaccording tonon-participating fatherscomparedto 18.53years
according tgarticipantfathers). Finallythe edutainment interventiorhad a significant positive effect

on what motherssee aghe best age for boys to get married (20 y@arsaccording tanon-participant
mothers comparedto 21.49yearsaccording tgparticipating mothers.

o~



6 CONCLUSIONS

Edutainment strategiewere appreciatedy a wide range of peopleyoung and old; participating
in the project as a furway to engage on the topics of child mage, education and sexuahd
reproductive health and rightsTheatre was most appreciated in Niger and Magit took place in
the midst of the communities and was dynamic and interactive. In Pakisiamobile cinema
screenings wergvelcomedas a new way of engaging peophad herethe more private space
allowed for more intimate discussion#t. isnow recommendel to asseswhether it is better tohold
the follow-up discussions in mixed bomogenougyroups, as this influences to a great extent
LIS 2 LX S Q& todksduds A wicyvEndtharoupmembers.

In Mali and Nigerall activities were youtted. This has increased the visibility youth andmay

havecontributed to the fact that parents are now more accepting of girls starting discusaionnd

continuing their education andelayingtheir marriage In this way edutainment is not only

contributing tothemobiliz: G A2y 2F O02YYdzyAGAS&X odzi | faz (2 &2d

Edutainment led to more discussions in thbemmunitiesin general these were taking placeceoss
generationgo a lesser extenin Niger, but more so inPakisan and even more in MalThe MNCP

LINE 2 Sl@ain@entstiaitegies did haveubstantial effects oparent) | OO S Idéldying®S 2 F
marriage It is interesting to see that while in Mali and Niger parents aaxbihtis being initated by
either a girlor a boy, in Pakistathere is wideraccepanceof this beingnitiated by a boyWe can
conclude from theandomizedcontrol trial in Pakistan thaparents were agreeing to girls staying in
schoollonger, which is a very positiienpacton giré €lucation angdas we know from researchn
effective mechanism against child marriage.

While in Niger and Mathe edutainment workbeganfairly early onin the project, this was
unfortunately not the cas@n Pakistanwhere the massive scalgp of the activities was a logistical
challengeln future projectstiis recommended to start edutainment work as early as fmesas
this will contribute tothe acceptdility of discussingensitivetopics, and therefore to the impact
and effects of other strategies in thegject.
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